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Building the Roots of  Arboriculture

Exhibit Application Contract
Instruc� ons:  Type or print this applica� on.  Complete all sec� ons.  Sign and return this original, two-sided applica� on with a deposit of $500 per 
100 square feet of total space rental charges made payable to ISA, P.O. Box 3129, Champaign, IL 61826-3129.  Upon
assignment of space by Show Management, a booth space confi rma� on will be mailed to you.

1.  Company & Contact Informa� on

Organiza� on Name

Contact Person

Mailing Address

City, State/Province, Zip/Postal Code

Country

Phone

Fax

E-mail

Web Address

2.  Exhibit Space Rental
      Price per square foot.  The standard booth size is 10’ x 10’.    
           

Standard Booth Space       $15.00 per sq. � . (USD)

Equipment BULK Space     $12.50 per sq. � . (USD)
(minimum space 20’ x 20’)

Non-Profi t Booth Space     $500.00 (USD)
(for one standard 10’ x 10’ unit)
Only for non-profi ts affi  liated with and approved by ISA.

Exposed Corner                   $100.00 (USD)
(addi� onal fee per 10’ x 10’ unit)

Deposit: A $500 (USD) deposit per 100 square feet of total rental 
charges must be enclosed with this applica� on.  The balance is 
due by April 30, 2010.  Applica� ons received a� er this date must 
include full payment.

Cancella� on Policy:  If Show Management receives a 
wri� en request for cancella� on of space on or before April 30, 
2010, the exhibitor will be liable for $500 (USD) per 100 square 
feet of the total cost of the space cancelled.  For cancella� ons 
received a� er April 30, 2010, exhibitors are liable for 100% of the 
cost of space.

3.  Loca� on Preference & Rental Fee
Please indicate the loca� on and confi gura� on preferred booth 
space.

1st Choice   ____________              2nd Choice  ____________

3rd Choice  ____________              4th Choice   ____________

List companies you prefer not to be next to or across the aisle from:

________________________________________________________

________________________________________________________
Total Square Feet x Rate

$
= Amount

$

Number of Corners x Corner Charge

$
= Amount

$

Deposit ($500 per 100 sq � )

$

A� er 4/30/10, submit 
applica� on with total 
amount.

Total Amount

$

4.  Method of Payment
ISA Federal Tax ID# 37-1004119

             Check Enclosed                                American Express

             MasterCard                                       Visa

Amount (USD)

Card Number                                                                 

3- or 4-digital # on back of card                        Expira� on Date

Name on Card

Signature of Card Holder

             Check Enclosed                                American Express

             MasterCard                                       Visa

             Check Enclosed                                American Express

             MasterCard                                       Visa

5. Signature
We agree to abide by all rules and regula� ons governing the trade 
show as printed on the reverse side hereof and which are a part of 
this applica� on.  Acceptance of this applica� on by Show Manage-
ment cons� tutes a contract.

Authorized Signature                                                             Date

Title                                                           

Ques� ons?
Interna� onal Society of Arboriculture
Phone: 888-472-8733 Fax: 217-355-9516
exhibits@isa-arbor.com, www.isa-arbor.com

For Offi  ce Use Only
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General Rules & Regulations
These rules and regula� ons are a bona fi de part of the contract for exhibit space with the Interna� onal Society 
of Arboriculture, hereina� er referred to as ISA and Show Management, the Show’s owner and sponsor, for the 
Annual Conference and Trade Show. Show Management reserves the sole right to render all interpreta� ons, 
amend and enforce these regula� ons and to establish any and all further regula� ons not specifi cally covered 
below to assure the general success and well being of the Show. Each exhibitor, for himself, his employees, 
and his contractors, agrees to abide by these regula� ons and by any amendments or addi� ons herea� er made 
by Show Management. Show Management reserves the right to decline, prohibit, deny access or remove any 
exhibit which in its sole judgment is contrary to the character, objec� ves, and best interests of the Show or 
suitable for its a� endee audience. This reserva� on includes, but is not limited to, any viola� on of any public 
policy or these rules and regula� ons and extends to persons, things, printed ma� er, products, and conduct. 
ISA reserves the right to refuse applica� ons of concerns not mee� ng standards required or expected, as well 
as the right to curtail exhibits or parts of exhibits that refl ect against the character of the mee� ng.
Show Management’s decision and interpreta� on shall be accepted as fi nal in all cases.

1. PAYMENT AND REFUNDS. Applica� ons submi� ed prior to April 30, 2010 must be accompanied by a $500 
(USD) deposit per 100 square feet of total space rental charges. Applica� ons received without such payment 
will not be processed nor will space assignment be made. The balance of the space rental charge will become 
due and payable on April 30, 2010. Applica� ons submi� ed a� er April 30, 2010 must be accompanied by 
payment IN FULL of the space rental charges. Applica� ons received without such payment will not be 
processed nor will space assignments be made. CANCELLATION POLICY. All cancella� ons of booth space must 
be received in wri� ng by Show Management. For cancella� ons of space on or before April 30, 2010, exhibitors 
will be liable for $500 per 100 square feet of the total cost of space canceled. For cancella� ons received a� er 
April 30, 2010, exhibitors are liable for 100% of the cost of space. It is expressly agreed by the exhibitor that 
in the event he fails to pay the space rental at the � mes specifi ed, or fails to comply with any other provisions 
contained in these rules and regula� ons concerning his use of exhibit space, Show Management shall have 
the right to reassign the booth loca� on shown on the face of the contract or to take possession of said space 
and lease same, or any part thereof, to such par� es and upon such terms and condi� ons as it may deem 
proper. In the event of a default by the exhibitor, as set forth in the previous sentence, the exhibitor shall 
forfeit asliquidated damages, the amount paid by him for his space reserva� on, regardless of whether or not 
the Show Management enters into a further lease for the space involved. In case the exposi� on shall not be 
held for any reason whatsoever, then and thereupon, the rental and lease of space to the exhibitor shall be 
terminated. In such case the limit claim for damage and/or compensa� on by the exhibitor shall be the return 
to the exhibitor of the prorata amount already paid for space for this specifi c event.
2. SPACE RENTAL AND ASSIGNMENT OF LOCATION. Whenever possible, space assignments will be made 
by Show Management in keeping with the preferences as to loca� on requested by the exhibitor. SHOW 
MANAGEMENT, HOWEVER, RESERVES THE RIGHT TO MAKE THE FINAL DETERMINATION OF ALL SPACE 
ASSIGNMENTS IN THE BEST INTERESTS OF THE EXPOSITION.
3. USE OF SPACE, SUBLETTING OF SPACE. No exhibitor shall assign, sublet, or share the space allo� ed with 
another business or fi rm unless approval has been obtained in wri� ng from Show Management. Exhibitors are 
not permi� ed to feature names or adver� sements of non-exhibi� ng manufacturers, distributors or agents in 
the exhibitor’s display, parent or subsidiary companies excepted. Exhibitors must show only products and/or 
services or dealt in by them in the regular course of business. Should an ar� cle of non-exhibi� ng fi rm be 
required for opera� on or demonstra� on in an exhibitor’s display, iden� fi ca� on of such ar� cle shall be limited 
to the usual and regular nameplate, imprint or trademark under which same is sold in the general
course of business. No fi rm or organiza� on not assigned exhibit space will be permi� ed to solicit business 
within the Exhibit Areas.
4. EXHIBITORS AUTHORIZED REPRESENTATIVE. Each exhibitor must name one person to be his representa� ve 
in connec� on with installa� on, opera� on and removal of the fi rm’s exhibit. Such representa� ve shall be 
authorized to enter into such service contracts as may be necessary and for which the exhibitor shall be 
responsible. The exhibitor shall assume responsibility for representa� on in a� endance throughout all 
exposi� on periods; and this representa� ve shall be responsible for keeping the exhibit neat, manned and 
orderly at all � mes. For their own safety and protec� on, children under sixteen (16) years of age will not be 
admi� ed to the exhibit halls during move-in and move-out.
5. INSTALLATION AND REMOVAL. Show Management reserves the right to fi x the � me for the installa� on 
of a booth prior to the Show opening and for its removal a� er the conclusion of the Show. Installa� on of all 
exhibits must be fully completed by the opening � me of the exposi� on. Any space not claimed and occupied 
within two hours of the opening of the Show may be resold or reassigned without refund. No exhibitor will be 
allowed to dismantle or repack any part of his exhibit un� l a� er the closing of the Show.
6. ARRANGEMENT OF EXHIBITS. Each exhibitor is provided an Offi  cial Exhibitors Kit from the General Service 
Contractor.  The General Service Contractor has exclusive rights on providing standard equipment and 
carpet. The Exhibitors Kit describes the type and arrangement of exhibit space and the standard equipment 
provided by Show Management for booth construc� on. All booth space must be arranged and constructed in 
accordance with the guidelines, provisions and limita� ons contained in the Exhibitors Kit. If, in the sole opinion 
of Show Management, any exhibit fails to conform to the Exhibitors Kit guidelines, or the provisions set forth 
herein, such exhibit will be prohibited from func� oning at any � me during the exposi� on.  Exhibitor Plan 
Review. Booth construc� on plans and layout arrangements for fi rst-� me exhibitors, exhibits in peninsula or 
island booth spaces, or involving other unusual construc� on features, must be submi� ed for approval at
least sixty (60) days prior to the opening of the exposi� on.
7. OPERATION OF DISPLAYS. Show Management reserves the right to restrict the opera� on of, or evict
completely, any exhibit which, in its sole opinion, detracts from the general character of the exposi� on as 
a whole.  This includes, but is not limited to, an exhibit which, because of noise, fl ashing lights, method of 
opera� on, display of unsuitable material, is determined by Show Management to be objec� onable to the 
successful conduct of the exposi� on as a whole. Use of so-called “barkers” or “pitchmen” is strictly prohibited. 
All demonstra� ons or other promo� onal ac� vi� es must be confi ned to the limits of the exhibit space. 
Suffi  cient space must be provided within the exhibit space for the comfort and safety of persons watching 
demonstra� ons and other promo� onal ac� vi� es. Each exhibitor is responsible for keeping the aisles near 
its exhibit space free of conges� on caused by demonstra� ons or other promo� ons.  Contests, Drawings 
& Lo� eries: All unusual promo� onal ac� vi� es must be approved in wri� ng by Show Management no later 
than 60 days prior to the opening of the exposi� on.  Direct Sales: Selling and taking orders are permi� ed, 
provided all transac� ons are conducted in a professional manner. Products for sale must be the exhibitor’s 
own marketed products and must be per� nent to the a� endees’ professional interests. The ISA reserves 
the right to restrict sales ac� vi� es that it deems inappropriate or unprofessional.  Literature Distribu� on: All 
demonstra� ons or other ac� vi� es must be confi ned to the limits of the exhibitor’s booth space. Distribu� on 
of circulars may be made only within the space assigned to the exhibitor distribu� ng such materials. No 
adver� sing circulars, catalogs, folders, or devices shall be distributed by exhibitors in the aisles, mee� ng 
rooms, registra� on areas, lounges, or grounds of the host facility. Trade publishers are prohibited from
solici� ng adver� sing during the Show. Trade publica� ons may be distributed from their booth, but automa� c
distribu� on is prohibited.  Live Animals: Live animals are prohibited.  Sales: All sales transacted at the Show 
must be accompanied by a receipt.  Sound:  Microphones are not permi� ed. Exhibits which include the 
opera� on of musical instruments, radios, sound projec� on equipment, or any noisemaking machines must be 
conducted or arranged so that the noise resul� ng from the demonstra� on will not annoy or disturb adjacent 
exhibitors and their patrons, nor cause the aisles to be blocked. Operators of noisemaking exhibits must secure 
approval of opera� ng methods before the exhibit opens.

8. EXHIBITS & PUBLIC POLICY. Each exhibitor is charged with knowledge of all laws, ordinances and regula� ons
pertaining to health, fi re preven� on and public safety, while par� cipa� ng in this exposi� on.
Compliance with such laws is mandatory for all exhibitors and the sole responsibility is that of the exhibitor.
Show Management and service contractors have no responsibility pertaining to the compliance with laws 
as to public policy as far as individual exhibitor’s space, materials and opera� on is concerned. Should an 
exhibitor have any ques� ons as to the applica� on of such laws, ordinances and regula� ons to his exhibit or 
display, Show Management will endeavor to answer them. All booth decora� ons including carpe� ng must be 
fl ame-proofed and all hangings must clear the fl oor. Butane or bo� led gas is not permi� ed. Electrical wiring 
must conform with Na� onal Electrical Code Safety Rules. If inspec� on indicates any exhibitor has neglected to 
comply with these regula� ons, or otherwise incurs fi re hazard, the right is reserved to cancel all or such part of 
his exhibit as may be irregular, and eff ect the removal of same at exhibitor’s expense. Exhibitors must comply 
with City and State fi re regula� ons. If unusual equipment or machinery is to be installed, or if appliances that 
might come under fi re codes are to be used, the exhibitor should communicate with Show Management for 
informa� on concerning facili� es or regula� ons.
9. STORAGE OF PACKING CRATES AND BOXES. Exhibitors will not be permi� ed to store packing crates and 
boxes in their booths during the exhibit period; but these, when properly marked, will be stored and returned 
to the booth by service contractors. It is the exhibitor’s responsibility to mark and iden� fy his crates. Crates 
not properly marked or iden� fi ed may be destroyed. Show Management assumes no responsibility for the 
contents of crates or boxes improperly labeled as “empty.” Crates, boxes or other exhibit materials unclaimed 
by the exhibitor a� er the Show will be removed at the exhibitor’s expense. Exhibitors will be billed by Show 
Management for removal � me and materials at prevailing rates. 
10. SOCIAL ACTIVITIES. Exhibitor agrees to withhold sponsoring hospitality suites/rooms or other func� ons 
during offi  cial show ac� vi� es, including exhibit hours, social func� ons, educa� onal seminars and any other 
related ac� vity scheduled by Show Management.
11. AMERICANS WITH DISABILITIES ACT. Exhibitors acknowledge their responsibili� es under the Americans 
with Disabili� es Act (hereina� er “Act”) to make their booths accessible to handicapped persons. Exhibitor shall 
also indemnify and hold harmless the ISA, Show Management, and facility against cost, expense, liability or 
damage which may be incident to, arise out of or be caused by Exhibitor’s failure to comply with the Act.
12. LIABILITY AND INSURANCE. All property of the exhibitor remains under his custody and control in transit 
to and from the exhibit hall and while it is in the confi nes of the exhibit hall. Neither Show Management, its 
service contractors, the management of the exhibit hall nor any of the offi  cers, staff  members or directors 
of any of the same are responsible for the safety of the property of exhibitors from the� , damage by fi re, 
accident, vandalism or other causes, and the exhibitor expressly waives and releases any claim or demand 
he may have against any of them by reason of any damage to or loss of any property of the exhibitor. It is 
recommended that exhibitors obtain adequate insurance coverage, at their own expense, for property loss or
damage and liability for personal injury.
13. INDEMNIFICATION. Exhibitor agrees that it will indemnify and hold and save Show Management whole 
and harmless of, from and against all claims, demands, ac� ons, damages, loss, cost, liabili� es, expenses and 
judgments recovered from or asserted against Show Management on account of injury or damage to person 
or property to the extent that any such damage or injury may be incident to, arise out of, or be caused, 
either proximately or remotely, wholly or in part, by an act, omission, negligence or misconduct on the part 
of Exhibitor or any of its agents, servants, employees, contractors, patrons, guests, licensees or invitees or 
of any other person entering upon the Premises leased hereunder with the express or implied invita� on or 
permission of Exhibitor, or when any such injury or damage is the result, proximate or remote, of the viola� on 
by Exhibitor or any of its agents, servants, employees, contractors, patrons, guests, licensees or invitees of any 
law, ordinance or governmental order of any kind, or when any such injury or damage may in any other way 
arise from or out of the occupancy or use by Exhibitor, its agents, servants, employees, contractors, patrons, 
guests, licensees or invitees of the Premises leased hereunder. Such indemnifi ca� on of Show Management by
Exhibitor shall be eff ec� ve unless such damage or injury may result from the sole negligence, gross negligence 
or willful misconduct of Show Management. Exhibitor covenants and agrees that in case Show Management 
shall be made a party to any li� ga� on commenced by or against Exhibitor or rela� ng to this lease or the 
Premises leased hereunder, then Exhibitor shall and will pay all costs and expenses, including reasonable 
a� orney’s fees and court costs, incurred by or imposed upon Show Management by virtue of any such 
li� ga� on. Property Damage Neither Show Management nor Exhibitor shall be responsible for any loss of or 
damage to property of the other party hereto, including, but not limited to, loss or damage occasioned by 
the� , fi re, smoke, acts of God, public enemy, riot, civil commo� on or other insurable casualty, and Show 
Management and Exhibitor expressly waive any claim for liability against the other party hereto with respect 
to any such loss or damage. Accordingly, it shall be the responsibility of Show Management and Exhibitor, 
respec� vely, to secure its own insurance or otherwise protect itself and its property against such loss or 
damage.  Use of Certain Property Exhibitor will assume all costs arising from the use of patented, trademarked, 
or franchised materials, devices, processes or drama� c rights used on or incorporated in the exhibitor’s space. 
Exhibitor shall indemnify, defend and hold harmless ISA, Show Management, the City and their offi  cers, 
directors, members, agents and employees from and against all claims, demands, suits, liability, damages, 
losses, costs, a� orneys’ fees and expenses of whatever kind or nature, which might result from or arise out of 
use of any such material(s) described above.
14. CARE OF BUILDING AND EQUIPMENT. Exhibitors or their agents shall not injure or deface any part of the 
exhibit building, the booths, or booth contents or show equipment and decor. When such damage appears, 
the exhibitor is liable to the owner of the property so damaged.
15. WAIVER. Show Management shall not be deemed to waive any of its rights hereunder unless such waiver 
is explicitly stated as a waiver in wri� ng and signed by Show Management. No delay or omission by Show 
Management in exercising any of its rights shall operate as a waiver of such rights and a waiver of rights in 
wri� ng on one occasion shall not be construed as a consent to or a waiver of any right or remedy on any future 
occasion.
16. ATTORNEY’S FEES. Should Show Management fi nd it necessary to employ an a� orney or a� orneys to 
enforce any of the provisions of this agreement or to protect in any manner its interest or interests under this 
agreement, Show Management, if it is the prevailing party, shall be en� tled to recover from the other party all 
reasonable costs, charges, and expenses including a� orneys’ fees.
17. OTHER REGULATIONS. Any and all ma� ers not specifi cally covered by the preceding rules and regula� ons 
shall be subject solely to the decision of Show Management. 

THE SHOW MANAGEMENT SHALL HAVE FULL POWER TO INTERPRET, AMEND, AND ENFORCE THESE RULES 
AND REGULATIONS, PROVIDED EXHIBITORS RECEIVE NOTICE OF ANY AMENDMENTS WHEN MADE. EACH 
EXHIBITOR AND ITS EMPLOYEES AGREES TO ABIDE BY THE FOREGOING RULES AND REGULATIONS AND BY ANY 
AMENDMENTS OR ADDITIONS THERETO IN CONFORMANCE WITH THE PRECEDING SENTENCE. EXHIBITORS OR 
THEIR REPRESENTATIVES WHO FAIL TO OBSERVE THESE CONDITIONS OF CONTRACT OR WHO, IN THE OPINION 
OF SHOW MANAGEMENT, CONDUCT THEMSELVES UNETHICALLY MAY IMMEDIATELY BE DISMISSED FROM THE 
EXHIBIT AREA WITHOUT REFUND OR OTHER APPEAL.

AUTHORIZED SIGNATURE _____________________________________________________

TITLE  _____________________________________    DATE  _________________________


